Golf is one of several sport tourist attractions that are increasingly demanding by domestic and foreign tourists during their visit to Bali. Unlike the others type of tourist attractions, golf tourism could be classified as a quality attraction. Tourists who play golf spend more money than other sport activities. Refers to this fact, golf tourism could be an alternative to realizing the establishment of quality tourism in Bali. This work aims to study the significance of the determinants of tourists' satisfaction as well as their loyalty in visiting Bali as a destination that offers golf attractions. Intrinsic motivation and extrinsic motivation from golfers are positioned as the antecedent of the level of satisfaction with their trust to the golf providers acts as the mediation of the causal relationship occured. Using 5-scale Likert questionnaire, the opinions of 113 foreign tourists who played golf in Bali were used to examine the structural equation models that were built. The results of the analysis show that both types of motivation have positive influences on tourist trust in golf operators, and through the trust mediation, these motivations positively influence the level of tourist loyalties. The results of the analysis also showed that tourists" trust to the golf operators had a significant effect on tourist loyalty. The main findings of this research conclude the vital role of tourists" trust to the golf operators in Bali in increasing their loyalty to play golf while visiting Bali.
INTRODUCTION

Background
Tourism along with the agricultural sector, Afghanistan. In addition, the data also
show that the spending of golfers are higher than other tourists. Refers to Mr.
George Chandra, CEO of The Royale Jakarta Golf Club, foreign tourists that playing golf while their visit to Indonesia generally spend USD 5,000-6,000; or around 5 to 6 times greater than "ordinary" tourists that were recorded as much as USD 1,190 (Tourism Ministry of Indonesia, 2015) . Those facts show the potential of golf tourism to develop and to establish in Bali, to shift the development agenda from mass tourism towards quality tourism.
Research Objectives
Various marketing theories believe motivation is an important antecedent in determining consumer decisions to buy the goods and/or services. In this work, intrinsic and extrinsic motivation are positioned as the antecedents of tourists' interest in playing golf while in Bali. As a consequence, the tourists" loyalty to revisit the attitudinal approach; and (c) the composite approach. In our work, we measured golfers" loyalty by applying the behavioral approach, and has been characterized by sequence of purchase, proportion of patronage, or probability of purchase (Yoon & Uysal, 2005) .
METHODOLOGY
The data collection of this work was conducted at five golf resorts in Bali, 
RESULTS AND DISCUSSION
The Quality of Instrument
Prior to data collecting, we tested at least 0.60 (Hair et al., 1995 
